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MISSION STATEMENT

THE PREMIER EPICUREAN EXPERIENCE

Founded in 1978, Food & Wine celebrates the global
epicurean experience with authoritative content across
our magazine and digital platforms, premium events: |
like the Food & Wine Classic in Aspen, and accolades
like our annual Best New Chef awards, which -have
_put more than 350 rising star chefs and leaders on the
map. Our teams are committed to the core values of
inclusivity and hospitality, and we strive to offer a _
welcoming, informative, entertaining, and respectful * §
experience for all people. With rigorously tested :
recipes and the most trusted restaurant, drinks,

travel, and home coverage, we inspire and empower
people everywhere to discover, create, and devour

the best in food and wine.
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AFFLUENT AUDIENCE
9.6MM

DIGITAL UVS
10.3MM

SOCIAL MEDIA FOLLOWERS
13.8MM

CIRCULATION
937,220

EDITORIAL TENTPOLES
- Global Tastemakers: The Inaugural Awards
Honoring the Best in Culinary Travel

- Next Great Food Cities Global Edition:
Top Up-and-coming Food Destinations

- Best New Chefs: The Most Exciting
Emerging Culinary Talent in the U.S. Today

+ Drinks Innovators of The Year:
Celebrating Extraordinary Creativity
in the Drinks Space

- Game Changers: The People and
Companies Changing the Way We Eat
and Drink

QUALIFIED CONSUMERS:
- Average HHI: $382,536

- Average Age: 44

- Millionaires: 5.9MM

- Male/Female: 57% / 43%

AFFLUENT HOMEOWNERS:
+ 93% are homeowners

- 2X as likely to entertain at home frequently

-+ 77% only serve the best food & beverages
when entertaining friends & family

LUXURY TRAVELERS:
+96% are planning leisure travel, taking an
average of 4 trips a year

- 2X more likely than the average consumer
to travel frequently

- #1 activity driving travel experiences is
culinary activities

Sources: Ipsos Fall 2022, comScore December 2021,
Socialas of 12/22, AAM 1H 2022, F&W Travel Trends 2022
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FEBRUARY

HOME

AD CLOSE 11.21.22 ON SALE 1.20.23
Redefine what it means to entertain, with
chef-inspired menus for simple yet elegant
dinner parties, elevated home decor and
everything in between.

MARCH

SPRING COOKING

AD CLOSE 12.26.22 ON SALE 2.17.23
Welcome spring with fresh recipes that
highlight seasonal produce, as well as
expertly curated tips for entertaining
at home.

APRIL

SPRING WINE

AD CLOSE 1.23.23 ON SALE 3.17.23

At Food & Wine, we believe that

every wine tells a story. And we are
committed to celebrating the makers who
are pouring their hearts and souls into
each bottle they produce. Join us

as we raise a glass to our Drinks
Innovators of the Year.

MAY

TRAVEL

AD CLOSE 2.20.23 ON SALE 4.21.23
Food is a gateway to exploration unlike
any other. Let us fuel your culinary
wanderlust, with two influential travel
franchises in one inspirational issue: Next
Great Food Cities Global Edition & Global
Tastemakers (The inaugural awards
honoring the top cities, hotels, airports,
airlines, cruises, restaurants, and bars
for food—as voted by our readers).

N

LDITORIAL GALENDAR

AD CLOSE 3.20.23 ON SALE 5.19.23
Longer days call for weekend road trips,
outdoor adventures, and sipping a
chilled wine. Celebrate summer with
our annual issue - and make the most
of that farmer’s market bounty.

JULY

INNOVATORS

TO BE DISTRIBUTED AT THE

FOOD & WINE CLASSIC IN ASPEN
AD CLOSE 4.17.23 ON SALE 6.16.23
Our annual Innovators Issue celebrates
the next class of Game Changers—the
rule breakers, trailblazers, and the
creators who are unafraid to take the
leap, making our world inevitably
tastier and more sustainable for
generations to come.

AUGUST

SUMMER ENTERTAINING

AD CLOSE 5.22.23 ON SALE 7.21.23
Savor the last few weeks of summer
with no-cook recipes to beat the heat,
fresh ideas for outdoor entertaining,
and a bit of wanderlust.

SEPTEMBER

FALL WINE

AD CLOSE 6.19.23 ON SALE 8.18.23
Pull up a chair and join us for

our annual ode to decadent wine,
elegant food and the beautiful ways
to enjoy them together with the ones
you love.

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com

OCTOBER

RESTAURANTS + TRAVEL

+ BEST NEW CHEFS

AD CLOSE 7.24.23 ON SALE 9.22.23
Join us in congratulating our 35th
annual class of Best New Chefs, the
culinary elite taking the restaurant
industry to new heights, shaping
our cities, and redefining what

it means to have a world-class
dining experience.

NOVEMBER

THANKSGIVING

AD CLOSE 8.21.23 ON SALE 10.20.23
Kick off the holiday season with
our ultimate guide to Thanksgiving,
a modern take on the meal that
brings people together - and the
celebratory wines that deserve a
place at your table.

DECEMBER/JANUARY
HOLIDAY

AD CLOSE 9.18.23 ON SALE 11.17.23
We celebrate the heartwarming
holiday traditions that make our
senses come alive, from decadent
desserts and classic cocktails to
magnificent tablescapes and

home decor.

FOOD&WINE
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4-COLOR RATES (GROSS)

Full Page $187,900
2/3 Page $140,400
1/2 Page $112,800
1/3 Page $87,800
1/5 Page n/a
Cover 2 $244,400
Cover 3 $197,400
Cover 4 $244,400

BLACK & WHITE RATES (GROSS)

Full Page $131,400
2/3 Page $110,500
1/2 Page $87,500
1/3 Page $60,700

For information on additional
fractional units, please contact your
FOOD & WINE sales representative

RATE BASE: 925,000

Circulation includes the print and
digital editions of the Magazine.
Qualified full-run advertisement
will run in both editions.

See Magazine Advertising Terms
and Conditions for additional
information including opt-out
and upgrade options.

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com FOOD &WI N E
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AD SPEGIFIGATIONS

AD SIZE TRIM NON-BLEED BLEED
Full Page 81/4"x107/8" 73/4"x10 3/8" 81/2"x111/8"
Spread 161/2"x107/8" 16" x 10 3/8" 16 3/4" x111/8"

1/2 Page (Vertical)
1/3 Page (Vertical)
2/3 Page (Vertical)

1/2 Page (Horizontal)

(
1/3 Page (Square)
Digest

1/6 Page (Vertical)

4"x107/8""
23/4"x107/8"
51/4"x107/8"
81/4"x53/8"
51/4"x53/8"
51/4"x71/4"
NA

33/4"x10 3/8"
23/8"x103/8"
5"x10 3/8"
73/4"x5
5"x5"

5"x7
21/4"x47/8"

41/4"x111/8"
3"x111/8"
51/2"x111/8"
81/2"x55/8"
51/2"x55/8"
51/2"x71/2"
NA

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com

MAGAZINE TRIM SIZE
81/4""x107/8"

BINDING METHOD
Perfect bound

PRINTING PROCESS

Web offset, SWOP/MPA standards
4/C Line Screen: 133

B/W Line Screen: 120

MATERIALS PREFERRED
Digital files (PDF-X-1A,
4-color composite)

Quark or InDesign files will
not be accepted. For digital
specifications, go to meredith.
com/ad-specs.

FILE TRANSMISSION

Please send all PDF/X-1A ads
to Food & Wine by uploading
your files to our ad portal
www.adshuttle.com/Meredith

Food & Wine is presently using
virtual proofing at its printing
plants and is no longer accepting
hard proofs from advertisers.

PRODUCTION CONTACT
Job Hernandez Galindo
414.622.2815
JTHernandezG@quad.com

FOOD&WINE
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TERMIS AND GONDITIONS

DOTDASH MEREDITH/MEREDITH OPERATIONS
CORPORATIONPRINT ADVERTISING TERMS
AND CONDITIONS

The following are certain terms and conditions
governing advertising published by Dotdash Meredith
through its subsidiary Meredith Operations Corporation
(“Publisher”) in the U.S. print edition of Food & Wine
magazine (the “Magazine"). These terms and
conditions may be revised by Publisher from time to
time. For the latest version, go to www.foodandwine.
com. Submission of insertion order for placement of
advertising in the Magazine, and/or delivery of
advertising materials to Publisher for inclusion in the
Magazine, constitutes acceptance of the following
terms and conditions by both the advertiser
("Advertiser") and any agency or other representative
acting for or on behalf of Advertiser (“Agency”). No
terms or conditions in any insertion orders, reservation
orders, blanket contracts, instructions or documents
that are submitted or maintained by Agency or
Advertiser will be binding on Publisher, unless expressly
authorized in a writing signed by a senior executive of
Publisher.

AGENCY COMMISSION AND PAYMENT

1. Publisher has sole discretion over payment terms for
advertising. Publisher may change the payment
terms from time to time and without limiting
generality of the foregoing may require Advertiser to
make payment in advance of the on-sale date of the
relevant Magazine issue.

2. Agency and Advertiser are jointly and severally liable
for the payment of all invoices arising from
placement of advertising in the Magazine and for all
costs of collection of late payment.

3. Ifanaccountis placed with a collection agency or
attorney for collection, all commissions and
discounts will be rescinded or become null and void
and the full advertising rate shall apply.

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com

4. Agency commission (or equivalent): fifteen percent
(15%) of gross advertising space charges, payable
only to recognized agents.

5. Invoices are rendered on or about the on-sale date of
the Magazine. Payments are due in full, without
deductions or set-offs, within thirty (30) days after
the billing date, with the following exceptions. For all
advertising not placed through a recognized agent,
payments at rate card rates must be received no
later than the issue closing date. Prepayment is
required if credit is not established prior to ten (10)
business days prior to the issue closing date. All
payments must be in United States currency.

6. No agency commission is payable, and Publisher will
not grant any discounts, on production charges. Any
discounts received by Advertiser on ad space
charges may not be applied to production charges.

7. Advertiser shall pay all international, federal, state
and local taxes on the printing of advertising
materials and on the sale of ad space.

CANCELLATION AND CHANGES

1. Publisher expressly reserves the right to reject or
cancel for any reason at any time any insertion
order or advertisement without liability, even if
previously acknowledged or accepted. In the event of
cancellation for default in the payment of bills,
charges for all advertising published as of the
cancellation date shall become immediately due
and payable.

2. Advertisers may not cancel orders for, or make
changes in, advertising after the issue closing date.
Cancellation of orders or changes in advertising to
be placed on covers, in positions opposite content
pages, and for card inserts will not be accepted after
the date thirty (30) days prior to the issue closing
date. Cancellation of orders for special advertising
units printed in the Magazine, such as booklets and
gatefolds, will not be accepted after the date sixty
(60) days prior to the issue closing date. In the event

Publisher accepts cancellation after any of the
foregoing deadlines, such acceptance must be in
writing, and such cancellation may be subject to
additional charges at Publisher’s discretion.

3. The conditions of advertising in the Magazine are
subject to change without notice. Publisher will
announce ad rate changes thirty (30) days prior to
the closing date of the issue in which the new rates
take effect. Orders for subsequent issues will be
accepted at the then-prevailing rates.

CIRCULATION GUARANTEE

The Magazine is a member of the Alliance for Audited
Media (AAM). The following rate base guarantee is
based onthe AAM's reported circulation for the
Magazine averaged over each six month AAM period,
during the calendar year, in which advertising is placed.
Publisher guarantees circulation to national advertisers
by brand of advertised product or service. In the event
the audited six (6)-month average circulation does not
meet the guaranteed rate base, Publisher shall grant
rebates to the Advertiser in ad space credit only, which
must be used within six (6) months following the
issuance of audited AAM statements for the period of
shortfall. In no event shall any rebate be payable in
cash. Rebates will be calculated based on the difference
between the stated rate base at time of publication and
the AAM audited 6-month average. Publisher does not
guarantee circulation to regional advertisers, and
regional circulations reported by the AAM are used by
Publisher only as a basis for determining the Magazine's
advertising rates.

PUBLISHER’S LIABILITY

1. Publisher is not liable for any failure or delay in
printing, publishing, or circulating any copies of the
issue of the Magazine in which advertising is placed
that is caused by, or arising from, an act of God,
accident, fire, pandemics, public health emergencies,
failure of transportation, strike, acts of governments,

FOOD&WINE
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TERMIS AND GONDITIONS

terrorism or other occurrence beyond
Publisher’s control.

. Publisheris not liable for any failure or delay in
publishing in the Magazine any advertisement
submitted toit. Publisher does not guarantee
positioning of advertisements in the Magazine, is
not liable for failure to meet positioning
requirements, and is not liable for any error in key
numbers. PUBLISHER WILL TREAT ALL POSITION
STIPULATIONS ON INSERTION ORDERS AS
REQUESTS. Publisher will not consider any
objections to positioning of an advertisement later
than six (6) months after the on-sale date of the
issue in which the advertisement appears.

. The liability of Publisher for any act, error,
omission or other matter for which it may be held
legally responsible shall not exceed the cost of
the ad space affected by the error. In no event
shall Publisher be liable for any indirect,
consequential, special or incidental damages,
including, but not limited to, lost income or
profits. The foregoing limitations shall apply to
the greatest extent permitted by law and
regardless of the theory under which liability
is asserted.

MISCELLANEOUS
1. Agency and Advertiser jointly and severally

represent and warrant that each advertisement
submitted by it for publication in the Magazine, and
all materials contained therein (collectively, the “Ad
Materials”) including, but not limited to, Ad Materials
for which Publisher has provided creative services,
contains no copy, illustrations, photographs, text or
other content or subject matter that violate any law,
infringe any right of any party, and/or is libelous,
defamatory, obscene, disparaging, racist, hateful or
scandalous. As part of the consideration and to
induce Publisher to publish such advertisement,
Agency and Advertiser jointly and severally shall
indemnify and hold harmless Publisher from and
against any loss, liability, damages, fines, penalties,
and related costs and expenses (including attorneys’
fees) (collectively, “Losses”) arising from publication
of such Ad Materials in any applicable editions,
formats or derivations of the Magazine, including,
but not limited to: (a) claims of invasion of privacy,
violation of rights of privacy or publicity, trademark
infringement, copyright infringement, libel,
misrepresentation, false advertising, or any other

2.

4.

6.

7.

claims against Publisher; or (b) the failure of such Ad
Materials to be in compliance and conformity with
any and all laws, orders, ordinances and statutes of
the United States or any of the states or subdivisions
thereof; or (c) any products, goods, services,
programs, events, offers and promotions that are
promoted by or referenced in the Ad Materials (and
the fulfillment or non-fulfillment thereof).

Publisher may, in Publisher’s sole and exclusive
discretion and without penalty to Publisher, reject
and refuse to run any Ad Materials that Publisher
believes: (a) do or may violate Agency’s and
Advertiser's representations and warranties set
forth above; (b) are reasonably likely to be
considered objectionable by a reasonable person;
and/or (c) are likely to expose Publisher, Agency
and/or Advertiser to heightened legal or reputational
liability or risk for any reason.

. Inthe event the Publisher provides contest or

sweepstakes management services, email design or
distribution or other promotional services in
connection with advertisements placed in the
Magazine, Agency and Advertiser jointly and
severally represent and warrant that any materials,
products (including, but not limited to, prizes) or
services provided by or on behalf of Agency or
Advertiser will not result in any claim against
Publisher. As part of the consideration and to induce
Publisher to provide such services, Agency and
Advertiser jointly and severally shall indemnify and
hold harmless Publisher from and against any
Losses arising from such materials, products or
services, including, but not limited to, those arising
from any such claims.

Publisher’s acceptance of an advertisement for
publication in the Magazine does not constitute an
endorsement of the product or service advertised.
No Advertiser or Agency may use the Magazine's
name or logo without Publisher’s prior written
permission for each such use.

. The word “advertisement” will be placed above all

advertisements that, in Publisher's opinion, resemble
editorial matter.

All terms and conditions of this Rate Card and
associated insertion orders, including but not limited
to pricing information, shall be the confidential
information of Publisher, and neither Agency nor
Advertiser may disclose any such information
without obtaining Publisher's prior written consent.
This agreement shall be governed by and construed

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com

in accordance with the laws of the State of New York
without regard to its conflicts of laws provisions. Any
civilaction or proceeding arising out of or related to
this agreement shall be brought in the courts of
record of the State of New York in New York County or
the U.S. District Court for the Southern District of
New York. Advertiser and Agency each hereby
consents to the jurisdiction of such courts and waives
any objection to the laying of venue of any such civil
action or proceeding in such courts. ALL PARTIES
WAIVE ALL RIGHTS TO TRIAL BY JURY.

ADDITIONAL COPY AND CONTRACT REGULATIONS

1. For advertising units less than full-page size,
insertion orders must specify if advertisement is
digest, vertical, square, or horizontal configuration.
Insertion orders for all advertising units must state
if advertisement carries a coupon.

2. Advertising units of less than 1/3 page size are
accepted based onissue availability as determined
by Publisher.

3. Requested schedule of issues of ad insertions and
size of ad space must accompany all insertion
orders. Orders and schedules are accepted for
the advertising by brand of product or service only
and may not be re-assigned to other products or
services or to affiliated companies without the
consent of Publisher.

4. Insert linage contributes to corporate page levels
based on the ratio of the open rate of the insert to
the open national P4C rate.

5. If athird party either acquires or is acquired by
Advertiser during the term of an insertion order,
any advertising placed by such third party inan
issue of the Magazine that closed prior to the date
of the acquisition will not contribute to Advertiser's
earning discounts.

REBATES AND SHORTRATES

Publisher shall rebate Advertiser if Advertiser achieves
a higher spending level, resulting in the retroactive
lowering of advertising rates, in comparison to the billed
advertising rates. Rebate shall be in the form of a

media credit to be applied against not-yet-paid media
invoices. In the event that Advertiser fails to achieve a
spending level for which it has been billed, Advertiser
will be short-rated and owe Publisher an additional
sum based on the difference between the billed rates
and higher rates.

FOOD&WINE
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HEADQUARTERS
225 Liberty Street, New York, NY 10281

NEW YORK

TOM BAIR, VP, Publisher
tom.bair@dotdashmdp.com

LINDSEY LEVINE, Executive Director, Sales
lindsey.levine@dotdashmdp.com

JODISUE ROSEN, Account Director, Sales
jodisue.rosen@dotdashmdp.com

CHICAGO

HILLARY PAVIA, Executive Director, Global Sales
hillary.pavia@dotdashmdp.com

HAWAII

LAURIE DOERSCHIEN, Account Director, Media Links
mdlinks@aol.com

LOS ANGELES

LEWIS NEWMARK, Account Director
lewis.newmark@dotdashmdp.com

MIAMI

JILL STONE, Account Director, Blue Group Media
jstone@bluegroupmedia.com

ERIC DAVIS, Account Director, Blue Group Media
edavis@bluegroupmedia.com

NORTHWEST

STEVE DVERIS, Account Director, SD Media
sdveris@sdmedia.com

TRICIA BAAK, Account Director, Baak Media
tb@baakmedia.com

SOUTHWEST + SOUTHEAST

JENNIFER FAN MESSER, Account Director
jennifer.fan@dotdashmdp.com

For Advertising Information contact your Food & Wine sales representative, or VP, Publisher, Tom Bair, Tom.Bair@dotdashmdp.com
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GONTAGT US

INTERNATIONAL OFFICES

ASIA

SCOTT THOREAU, Executive Director, Asia
scott.thoreau0424@gmail.com

AUSTRALIA

ROWENA O'HALLORAN, Managing Director,
Publisher's International AUS
rowena.ohalloran@pubintl.com.au

CANADA

LORI DODD, Vice President, Dodd Media
lori@doddmedia.com

INDIA (DELHI

RACHNA GULATI, VP Travel Media Solutions,
Mediascope Publicitas India Pvt. Ltd.
rachna.gulati@publicitas.com

INDIA (MUMBAI

MARZBAN PATEL, CEO,
Mediascope Publicitas India Pvt. Ltd.
marzban.patel@publicitas.com

ITALY

PAOLO CASSANO, Sales Director, K.media SRL
cassano@kmedianet.com

LONDON

VISHAL RAGHUVANSHI, Managing Director,
Metropolist Media Ltd.
vishal@metropolist.co.uk

KATHERINE GALLIGAN, Managing Director,
Metropolist Media Ltd.
katherine@metropolist.co.uk

paolo.
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MEXICO

PABLO GLOGOVSKY, CEO, Advantage Media Group
pablo@advmediagroup.com

MIDDLE EAST

MAMTA PILLAI, CEO, SAS Media
mamta@sasmedia.com

NADINE EL KAHALEH, Sales Director, SAS Media
nadine@sasmedia.com

PARIS + GERMANY

GUGLIELMO BAVA, Founder, Kapture Media
gpb@kapture-media.com

JOSEPHINE HANGA, Partnership Manager, Kapture Media
jh@kapture-media.com

SPAIN

SILVIA PACHES, Managing Director,
Prime International Media Representation
silvia.paches@primemediarep.com

SWITZERLAND

NEIL SARTORI, Managing Director, Media Interlink SA
neil.satori@medialink.com

TURKEY

E. TAN BILGE, Managing Partner, Media Ltd.
tanbilge@medialtd.com.tr.
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